INTRO TO SOCIAL COMMERG

jdognGANa

o . x
S\ lwugaangsiumdauiau ngalemsiieuliuuu

$s




https:/ /tinyurl.com/intro2SC



https://tinyurl.com/intro2SC




RMUT

TATINITAUTINN N U921 0B1AnNTeRNTF1 Y5y SNE

%4

v QUY U QU 1 v a ¥ aa
Q‘Ui‘lﬂllu ﬂﬂiﬂﬁ]g ﬂUWﬁ]ﬂﬂiiﬁJﬁj%@Qﬂﬂﬁ]%ﬁ
ALY WUAY

Digital Influencer wagineInsAU Digital Marketing

Us20nN15Us588 (dunils)

au1¥nyA renaissance Y83 Pantip.com laefidendu "Inuin’ 1Wunidluiondunieny

oA A <, . =3 s e N . .
wrenogedataNann Wi Online Influencer WaguaonNBINEInLLAEING official project
Sy

98B YAFINSULLEUED1T NSRS ULUAIAINAUANZEH

www.smeonline.in.th (@ 086-3141482




RUT

www.muitac.h EREGELeEE

TATINITAUTINN N U921 0B1AnNTeRNTF1 Y5y SNE

U52aAn15us58ne (daunila)

'
a

YJu Feudndusnuzivazunidnanunvisaied

Y9 U 9

wenananutwgegeBilulsene
wenduanuiifienlnedosauaziin aunaneifuaniuiviesfleasendeslutiigtiuugadu d1uh
Hafimlaneiludesenuiiueuasaoy Wuiiininsaomuwasdunssumsny
usnwessIemsiron Chef Thailand ifluudenines fasslduentibuntsluLPs 100 Online
Influencers by Lips Magazine 8naae

fhoaruseuisuduiivensu Jruthdadu Online Influencer warudeninosifissmilafeai

v

Iasumnulindasaglisudglusinanuanaouyasiige egnaiiauenindian Juiidudug
fofINgu"ATva mnzwne" Public Group AuDigital Marketing flAnupdoulmNanngumii
yoilny Jagtuiudnduinensuasivsneliniulasiniswazandusng 9 wnune

yeiunvzdaoueaniug Usvaunisel wasviruaifignadstviun Content Creator Junas

98B YAFINSULLEUED1T NSRS ULUAIAINAUANZEH

© SMEONLINE by OSMEP www.smeonline.in.th @ 086-3141482



luWeannuglananusun
e 'm'»u~ oy

-~
- >
-

..k"

NNIWA



https://www.facebook.com/jaideetv/
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https://www.flickr.com/photos/32182083

WHEEL OF DISRUPTION

DISRUPTIVE
TRENDS +
TECHNOLOGIES



https://venturebeat.com/2014/05/15/digital-disruption-is-forcing-businesses-to-change-how-business-is-done/
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"An online service or site through which people create and maintain interpersonal relationships" : Merriam-Webster
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https://www.bosch-home.in.th/

Jobar

Jobar - Easy-Push Drill Driver, Reversible Ratchet, 11 Piece
Set, RET6980

A, 't"v d r - > - - bl
waray v 65 customer reviews | 3 answered questions

Price: $14.95 & FREE Shipping on orders over $25. Details

;primel Try Fast, Free Shipping ~

In Stock.

Want it tomorrow, July 30? Order within 26 hrs 9 mins and choose One-Day Shipping at
checkout. Details

Sold by Big Blue Supplies and Fulfilled by Amazon. Gift-wrap available.

« Jobar Easy Push Drill Driver Reversible Ratchet11 Piece Set
» See more product details

Compare with similar items
New (14) from $9.00 + $4.99 shipping

CJ Report incorrect product information.,

Click to open expanded view



https://www.amazon.com/Jobar-Easy-Push-Reversible-Ratchet-RET6980/dp/B00TGIAFU2/

Jobar

Jobar - Easy-Push Drill Driver, Reversible Ratchet, 11 Piece

Set, RET698
wirdry @ 3 answered questions

Price: $14.95 & FREE Shipping on orders over $25. Details

. prime; Try Fast, Free Shipping ~

« Jobar Easy Push Drill Driver Reversible Ratchet11 Piece Set

» See more product details

Compare with similar items
New (14) from $9.00 + $4.99 shipping

CJ Report incorrect product information.,

Click to open expanded view



https://www.amazon.com/Jobar-Easy-Push-Reversible-Ratchet-RET6980/dp/B00TGIAFU2/
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THAILAND

THE ESSENTIAL HEADUNE DATA YOU NEED TO UNDERSTAND MOBSILE, INTERNET, AND SOOAL MEDIA USE

TOTAL MOBILE
POPULATION SUBSCRIPTIONS

''''' 69.24 92.33 5700 51.00 49.00

MILLION MILLION MILLION MILLION MILLION
URBANISATION: vs. POPULATION: PENETRATION: PENETRATON: PENETRATION:

\ 50% 133% 82% 74% 71% ¢

ACTIVE SOCIAL MOBILE SOCIAL
MEDIA USERS MEDIA USERS

SOUR GRS POPULATION. UNTED MABONME; U S CENSIS BUREAL MOBILE GEVA INTELUGENCE INTRMET B4 ERNETWO RIDCTATS, (17, WORLD BANK. CAW CRLD FACTBOOK, IRCSIAT, we
DA G OVERNAMENT BODIES AND KIG ULAYCRY ALTHORITES, M DEASYEDAA CIC; KIPORTE N REFUTANLE MEDIA SOCIAL MEDIA PLAT CRAS' ST -SIRVE ADVIRTERN G IOCLS; PSS Hootsu‘te‘ are
TELEATES AND INVEZIO R EARMNGE ANNCUNCEMEN T3, ARMS 10 CIAL MEA KERCRT, TOMRASA; NBD AG HALL ROSERU (AL LARSTAVGLABLE DATA I ANNIASY 2009 social
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ol DEVICE USAGE

2019 PERCENTAGE OF THE ADULT POPULATION" THAT USES EACH KIND OF DEVICE [ SURVEY-BASED)

MOBIE PHONE
JANYTYPE)

LAPTOP OR DESKTOP
COMPUTER

TABLET
DEVCE

98%

TELEVISION
{ANY XIND)

98% 1%

OQOOGRE COMIMER BAXOVMETR (COWICTID IANUARY 201 "NOTE FUASE NE T NGTIS AT HE END OF 242 29 ORY POR MCORE DETNLS OF NOW GOOG L Cenes
TAOFUASON ADVISORY 0000 LE FAS NOTUPDATD M COMNSUMER BARCWMETSR DATA SINCE OUR 2010 RENO RS, BUT WE SELEVE TRATTIE DAJASETSTLL OIS RERESZNGAIMVE
TN 00 CLGI AL BEMMTOURS N T FEATURD MASIETS
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SIMILARWEB’S TOP WEBSITES

RANKING OF WEBSITES BY AVERAGE MONTHLY TRAFIC

# WEBSITE CATEGORY MONTHLY TRAFFAIC TIME PER VISIT PAGES PER VISIT

0l  GOOGIECOM SEARCH 494,100,000 0BM 375 92 0l
02 GOOGIECOTH SEARCH 439,100,000 O09M 335 84 02
03 FACEBOOK.COM SOCIAL 408,200,000 13M 425 149 03
04 YOUTUBECOM TV & VIDEO 370,500,000 29M 175 1l o4
05 PANTIPCOM NEWS 125, 600,000 05M 035 33 05
06 UNEME SOCIAL 73,100,000 O7M 225 31 06
07 TWITERCOM SOCIAL 65,300,000 13M 518 136 o
08 SANOOK.COM NEWS 56,500,000 03M 105 40 08
09 XNXLCOM ADULY 56,200,000 19M 475 147 09
10 GOALINTH SPORTS 55,100,000 O7M 208 31 10

SOUR CR: SEARWESD DANUARY 20179). MICURES BASZD ON MON LY MERAGES IOK Gd 2018 MO ' MONTIY SACC DOES N OF IEFEISINT UNGUE VIITORE. “TME T8 I NT
00 UEES RETRESIN T BoE MTRAGE DURATION OF LEZRS' VISITS, MEASURED N M NURS ANG SICONDSE. ADMSOER S0 ME WEBSTRS FEATIRID |N THES RANGN G MAY CONIAN ACULY
CONENT FIEASE R CALTION WIHEN VIl TN G UNK NOWN WIS T3
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SOMGCE: COOGE CONSMER BAROVETR [ COLICTID JANUARY 201 AOVISOR Y. GOOGLE NAS NOT UTOATID |15 COM SR SMQMETIR DATASINCE OUR 20W RIFORTS BUTWE
BRUSYE AT THE DATASET TTLL CIT IS RIFREEINTAT VE IN IG5 INIO DIGHTAL BEMAY IOURS | N THE FEATURID MARIDS S

SOUR G ALLXA PANUARY 2019 | NOTS: “TME/ DAY NG URES REMESENT AUEXAT SSTIMARS OF ME AVERAGE DALY AMCUNT OF TME TRAT VIS 10RS SPEND ON 348 50T MO R DAYS
WA T VITH AR SITE, MEACURID [N AN LTES AN DSOCON DS ADVESORTE SOME WIBS TS P EATURD N THS RAN KNG MAY CONIARN ADULT CONTENT ALEASE USE CAUTON WhEN
VEITIN G UNN OWN WESHTES

FREQUENCY OF INTERNET USE —
HOW OFTEN INTERNET USERS ACCESS THE INTERNET FOR PERSONAL REA SON'S |ANY DEVICE] L —
EVERY AT LEAST ONCE AT LEAST ONCE LESS THAN ONCE
DAY PER WEEK PER MONTH PER MONTH

90% 8% 2%

0%
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ALEXA’S TOP WEBSITES —
RANKING OF WEBSITES BY THE NUMBER OF VISITOR'S AND TOTAL PAGE VIEW'S —
TIME /DAY  PAGES / VISIT # WEBSITE TIME / DAY  PAGES / VISIT
GOOGLECOM M 425 954 N IVECOM 03M 535 176
YOUTUBE COM 08M 475 502 2 SANOOKCOM 03M 285 2
GOOGLECOTH 06M 295 8.02 1B KAPOOK.COM 05M 445 355
PANTIECOM 04M 405 141 W SHOFECOTH 05M 405 I®
MOVIE2FREE COM 04M 395 565 15 YAHOO.COM 04M OIS 380
FACEBOOK COM 09M 435 403 B ANIMESUGOLCOM WM 8BS 73
LNE ME M 385 421 7 037HD.COM 04M 245 506
BLOGSPOTCOM 03M 075 243 B MTHALCOM 02M 415 21
LAZADA.CO.TH 1M 235 755 ¥ ROMOXCOM 16M 445 91
WIKIFEDIA ORG 04M 155 s 20 DEK-D.COM 05M 295 290
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SOCIAL MEDIA OVERVIEW

BASED ON MONTHIY ACTIVE USERS OF THE MOST ACTIVE SO AL MEDIA PLATFOR MS

TOTAL NUMBER ACTIVE SOQAL MEDIA TOTAL NUMBER OF ACTIVE
OF ACTIVE SOCIAL USERS AS A PERCENTAGE SOCIALUSERS ACCESSING
MEDIA USERS OF TOTAL POPULATION VIA MOBILE DEVICES

@@

51.00 74% 49.00

MILLION MILLION

SOUR CE%: LATEST DA TA IUSLISNEDEY SOCIALMEDI APLATIO IS V1A IRESS RELIASE, N VESO R EARNNGS
MOW IO 3

0, TECHRASA N AGHAL, RO ST WL, IZNOS ANALYR 5

AUNOUNCEMIN 15, AND | M 52U SERYVE ADVERTANG J00LS, MM 500

FACEBOOK
YOUTUBE
UNE

8 MESSENGER
INSTAGRAM
TWITTER
SKYFE
LUINKEDIN
PINTEREST
WEGHAT
WHATSAPP
TWITCH
SNAPCHAT
SNAWDBO
TUMBLR
VIADEO

ACTIVEMOBILE SOCIAL
USERS AS A PERCENTAGE
OF THETOTAL PFOPULATION

71%

WL
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MOST ACTIVE SOCIAL MEDIA PLATFORMS

° SOV T CLOBALWERIN CEX |G & G 201 0. FIGURES SIFRESIN TTHE FINDINGS OF A BIOAD SURVEY OF IN ESARTUSIRS ACKD 1644

—— 4%
I 2%
I 19

[ E— 1
I 9%

B socu nework
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SOCIAL MEDIA ADVERTISING AUDIENCES — SOCIAL MEDIA AUDIENCES: QUARTERLY GROWTH —
A COMPARISON OF THE TOTAL ADDR ESSABLE ADVERTISING AUDIENCE® OF SELECTED SOCIALMEDIA PLATFORM S . ——— THE QUARTERLY CHANGE IN THE TOTAL ADDRESS ABLE AD VERTISING AUDIENCES" OF SELECTED SOCALMEDIA PLATFORM S L ———
TOTALADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING
AUDIENCE ON FACEBOOK  AUDIENCE ONINSTAGRAM  AUDIENCEONTWITTER  AUDIENCE ON SNAPCHAT | AUDIENCE ON LINKEDIN QUARTERLY CHANGEIN QUARTERLY CHANGE IN QUARTERLY CHANGE IN QUARTERLY CHANGE IN QUARTERLY CHANGE IN
IMONTHLY ACTIVE USERS]  (MONTHLY ACTIVE USERS]  (MONTHLY ACTIVE USERS)  [MONTHLY ACTIVEUSERS] | (REGISTERED MEMBERS) THE TOTALADVERTISING  THE TOTALADVERTISING  THE JOTALADVERTISING  THETOTALADVERTISING | THE TOTALADVERTISING
AUDIENCE ON FACEBOOK  AUDIENCEONINSTAGRAM  AUDIENCEONTWITTER  AUDIENCE ON SNAPCHAT | AUDIENCE ON LINKEDIN
IMONTHLY ACTIVE USERS]  (MONTHLY ACTIVE USERS)  (MONTHLY ACTIVEUSERS)  [MONTHLY ACTVEUSERS) | (REGISTERED MEMBERS)

4.70

50.00

13.00

555.0

2.40

MILLION MILLION MILLION THOUSAND MILLION
FEMALE  MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MAE
50% 50% 62% 38% 47% 53% 62% 35% 41% 59%

SOURCE: EACH IATTORM'S S STRVE ACVERRING JOOLS LANIARY 2 00%

ACTV ELEZES OF NENBER BASES JOVISCR'E RCURS TCOR NCEDN RFRIEINT RMIGEERED MEVEERS, S0 AL NOT DIRECLY COMPARALLE 0 NGBS FOR O TS ILATORM

* NOTE MGUTES REFRIENT ADCRESSASLE ADV IRTEIN G ALDENCES OH LY AND MY NOTRERECTTOD

: < we
™ Hootsuite are.

-2.0%

SOURCE: EACH IATIORM'S SELA STRVE ACVERRAING JOOLS LANJIARY 2009
ACTV ELEZES O NEMBER BASES. JOVISOR'E RGURS T OR UNEDIN RFRISINT RIGERRED MRS, 5O

0% +1.4% +12%

0%

* NOTE I GUIES REFRZINT AQCRESIALE ADV IRTEIN G ALDENCES GHLY AND MY NOTRERECTTOL
ML NOT DIRECLY COMPATABLE Y0 NG LRES T OR O BI% IATIORMS
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E-COMMERCE ACTIVITIES

PERCENTAGE OF INTERNET USERS WHO REPORT PERFOR MING EACH ACTIVITY IN THE PAST MONTH [ SURVEY BASED)

SEARCHED ONLINE VISITED AN ONUNE PURCHASED A MADE AN ONUNE
FORA PRODUCT RETAILSTORE ON THE PRODUCT OR SERVICE PURCHASE VIA A LAPTOP
WEB (ANY DEVICE) ONUNE (ANY DEVICE) OR DESKTOP COMPUTER MOBILE DEVICE

85% 80%

OR SERVICE TO BUY

71%

we
° SOUN T CLOBALWERN 00X G2 & G 20000, FIGURES FIPRESIN TTHE FINDINGS OF A BIOAD SURVEY OF IN ESNETUSIRS ACED 14644 @ Hootsulte‘ mhl
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;31?‘; E-COMMERCE SPEND BY CATEGORY

THE TOTAL ANNUAL AMOUNT SPENT ON CONSUMER E.COMMERCE CATEG ORIES, IN US. DOUARS

— U E-COMMERCE GROWTH BY CATEGORY —
— L0 L BN N UAL CHANGE IN THE TOTAL AMOUNT SPENT ON CONSUMER E-COMMERCE CATEG ORIES —
FASHION ELECTRONICS & FOOD & FASHION ELECTRONICS & FOOD &
& BEAUTY PHYSICALMEDIA PERSONAL CARE & BEAUTY PHYSICALMEDIA PERSONAL CARE
$908.0 $1.043 $571.0 +17% +24% +30%
MILLION BILLION MILUON MILLION
TOYS, DiY TRAVEL (INCLUDING DIGTAL WIDEO TOYs, DiY TRAVEL (INCLUDING DIGTAL VIDEO
&HOBBIES ACCOMMODATON] MUSIC GAMES &HOBBIES ACCOMMODATON] MUSIC GAMES
$575.0 $4.140 $45.00 $158.0 +25% +4.6% +12%
MILLION BILLION MILUON MILLION
m_a. f»'.‘,ﬂ‘cl:arﬁlw’x“':‘..’CC‘._’(:‘[!:QWK":L (J,A{Ltft E[]'-f NIDW ND.LY!:f.'(C&:{C_lN‘&Y_ZQH' NOTES: NG LRES AR ’J]:':-’l:‘.“ft"——r nNw = = w. SOUR CE: ST S ADIC DAL MARET OUTOOK MOR DOOAMMERCE, ETAVEL AND DIGIIX MIDW NDUSRRS |
B o s e et Ry ] HOOURIS 908 0

CESTO ANUALY 201V NOTES: NG LEES AR BASZDOM ESTMARS OF L
YEAR CONSLWESR STEND FOR 200, EXCAUDING 525 SPEND. FIGURES MOR 0 OITAL MUSC AND VIDEO GAMES INCULDE SEREAVIN G ADVISOR Y STALS ANME EVIRD THEE MO LRSS FOx
2N7 SPEND SNCE LA YEAR, BOTHIEE FIGURES WILLNOTIE COMPARASLE 10 CATAWE RIFCRTID |N QUK 01 GIIAL 201 FEFOR'S
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https:/ /www.slideshare.net /DataReportal / digital-2019-thailand- january-
2019-v0O1

hitps:/ /www.slideshare.net /DataReportal / digital-2019-g3-global
statshot-july-2019-v01



https://www.slideshare.net/DataReportal/digital-2019-thailand-january-2019-v01
https://www.slideshare.net/DataReportal/digital-2019-q3-global-digital-statshot-july-2019-v01
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ol DEVICE USAGE

2019 PERCENTAGE OF THE ADULT POPULATION" THAT USES EACH KIND OF DEVICE [ SURVEY-BASED)

MOBIE PHONE
JANYTYPE)

LAPTOP OR DESKTOP
COMPUTER

TABLET
DEVCE

98%

TELEVISION
{ANY XIND)

98% 1%

OQOOGRE COMIMER BAXOVMETR (COWICTID IANUARY 201 "NOTE FUASE NE T NGTIS AT HE END OF 242 29 ORY POR MCORE DETNLS OF NOW GOOG L Cenes
TAOFUASON ADVISORY 0000 LE FAS NOTUPDATD M COMNSUMER BARCWMETSR DATA SINCE OUR 2010 RENO RS, BUT WE SELEVE TRATTIE DAJASETSTLL OIS RERESZNGAIMVE
TN 00 CLGI AL BEMMTOURS N T FEATURD MASIETS
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SIMILARWEB’S TOP WEBSITES

RANKING OF WEBSITES BY AVERAGE MONTHLY TRAFIC

# WEBSITE CATEGORY MONTHLY TRAFFAIC TIME PER VISIT PAGES PER VISIT

0l  GOOGIECOM SEARCH 494,100,000 0BM 375 92 0l
02 GOOGIECOTH SEARCH 439,100,000 O09M 335 84 02
03 FACEBOOK.COM SOCIAL 408,200,000 13M 425 149 03
04 YOUTUBECOM TV & VIDEO 370,500,000 290 175 1l o4
05 PANTIPCOM NEWS 125, 600,000 05M 035 33 05
06 UNEME SOCIAL 73,100,000 O7M 225 31 06
07 TWITERCOM SOCIAL 65,300,000 13M 518 136 o
08 SANOOK.COM NEWS 56,500,000 03M 105 40 08
09 XNXLCOM ADULY 56,200,000 19M 475 147 09
10 GOALINTH SPORTS 55,100,000 O7M 208 31 10

SOUR CR: SEARWESD DANUARY 20179). MICURES BASZD ON MON LY MERAGES IOK Gd 2018 MO ' MONTIY SACC DOES N OF IEFEISINT UNGUE VIITORE. “TME T8 I NT
00 UEES RETRESIN T BoE MTRAGE DURATION OF LEZRS' VISITS, MEASURED N M NURS ANG SICONDSE. ADMSOER S0 ME WEBSTRS FEATIRID |N THES RANGN G MAY CONIAN ACULY
CONENT FIEASE R CALTION WIHEN VIl TN G UNK NOWN WIS T3
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SOMGCE: COOGE CONSMER BAROVETR [ COLICTID JANUARY 201 AOVISOR Y. GOOGLE NAS NOT UTOATID |15 COM SR SMQMETIR DATASINCE OUR 20W RIFORTS BUTWE
BRUSYE AT THE DATASET TTLL CIT IS RIFREEINTAT VE IN IG5 INIO DIGHTAL BEMAY IOURS | N THE FEATURID MARIDS S

SOUR G ALLXA PANUARY 2019 | NOTS: “TME/ DAY NG URES REMESENT AUEXAT SSTIMARS OF ME AVERAGE DALY AMCUNT OF TME TRAT VIS 10RS SPEND ON 348 50T MO R DAYS
WA T VITH AR SITE, MEACURID [N AN LTES AN DSOCON DS ADVESORTE SOME WIBS TS P EATURD N THS RAN KNG MAY CONIARN ADULT CONTENT ALEASE USE CAUTON WhEN
VEITIN G UNN OWN WESHTES

FREQUENCY OF INTERNET USE —
HOW OFTEN INTERNET USERS ACCESS THE INTERNET FOR PERSONAL REA SON'S |ANY DEVICE] L —
EVERY AT LEAST ONCE AT LEAST ONCE LESS THAN ONCE
DAY PER WEEK PER MONTH PER MONTH

90% 8% 2%

0%

< we
| Hootsuite are.

ALEXA’S TOP WEBSITES —
RANKING OF WEBSITES BY THE NUMBER OF VISITOR'S AND TOTAL PAGE VIEW'S —
TIME /DAY  PAGES / VISIT # WEBSITE TIME / DAY  PAGES / VISIT
GOOGLECOM M 425 954 N IVECOM 03M 535 176
YOUTUBE COM 08M 475 502 2 SANOOKCOM 03M 285 2
GOOGLECOTH 06M 295 8.02 1B KAPOOK.COM 05M 445 355
PANTIECOM 04M 405 141 W SHOFECOTH 05M 405 I®
MOVIE2FREE COM 04M 395 565 15 YAHOO.COM 04M OIS 380
FACEBOOK COM 09M 435 403 B ANIMESUGOLCOM WM 8BS 73
LNE ME M 385 421 7 037HD.COM 04M 245 506
BLOGSPOTCOM 03M 075 243 B MTHALCOM 02M 415 21
LAZADA.CO.TH 1M 235 755 ¥ ROMOXCOM 16M 445 91
WIKIFEDIA ORG 04M 155 s 20 DEK-D.COM 05M 295 290
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1.9 Billion

on Facebook each month

1.2 Billion

on WhatsApp
each month
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Connectivity

Beamed 16 Gbps
ground-to-air

700 Million

on Instagram each month

1.2 Billion

on Messenger
each month
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FACEBOOK AUDIENCE OVERVIEW —

BASED ON FACEBOOK'S TOTAL ADDRES SABLE ADVERTISING AUDIENCE

NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF

FACEBOOK REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE TS AD AUDIENCE
CAN BEREACHED WITH BE REACHED WITH IN FACEBOOK THAT FACEBOOK THAT FACEBOOK

ADVERTS ON FACEBOOK ADVERTS ON FACEBOOK ADVERTISING REACH REPORTSIS FEMAILE® REPORTS IS MALE®

7 5000 84% -2.0% 50% 50%

MILLION

\ SOUR OB PACTIOOK AN UASY 20095 KIMOS ANMYEE *MOTE: JACISO0KDORE NO TPUSUEM ADVERT SING AUOENCE DATA IO CEMOERS OTME TN MALL AND TEMAL we
ADAISOR 'Y 1 GURS REFOICED ON B5 QHARTARE BASZD ON IACIDOONKT ADCEESSRLE ADVERTSING AUOENCE AND MAY NOTMA YN TOTAL MON LY ACTVE LSS AS A RESLY Hootsu‘te‘ are
MG LEZS OMTH S CRARTARE NOT OSDCILY COMMARMLE 30 THE “MON ML ACTVE FACTBOOK USERS' FICLEE AT WE REFOICED N OUR DIGETAL 208 RFCRY mh




Declining Reach

Average Organic Reach of Cpntent Published on Brand Facebook Pages

—

L L 1 1 L

Oct 2013 Nov 2013 Dec 2013 Jan 2014 Feb 2014

£ 2016 Mari Smith ntemasonal Inc. | marismi$h com | lacshookcon/massmith | @mansmith | Instagram @masi_smith 5

AuINa: SulA..


https://www.facebook.com/pages/feed

ol FACEBOOK PAGE REACH BENCHMARKS —_— ol FACEBOOK ENGAGEMENT BENCHMARKS —

LU L BN /ERAGE MONTHIY GROWTH IN PAGELIKES [ FANS), AVEAGEREACH OF PAGE POSTS, AND THE CONTRIBUTION OF PAID MEDIA AL B 1iE NUMBER OF PEORE WHO ENGAGE WITH A FACEBOOK PAGE'S POSTS va PAGE REACH —

AVERAG EENGAGEMENT AVERAGE ENGAGEMENT AVERAGE ENGAGEMENT AVERAGE ENGAGEMENT AVERAGE ENGAGEMENT

RATE FOR FACEBOOK RATE FOR FACEBOOK RATE FOR FACEBOOK RATE FOR FACEBOOK RATE FOR FACEBOOK
AVERAGE MONTHLY AVERAGE POST REACH AVERAGE ORGANIC PERCENTAGEOF PAGES ~ AVERAGE PAID REACH PAGE POSTS |ALL TYPES OF PAGE VIDEO POSTS PAGE PHOTO POSTS PAGE UNK POSTS PAGE STATUS POSTS
CHANGE IN PAGE LIKES vs. PAGE LIKES REACH vs. PAGE LIKES USING PAID MEDIA vs TOTAL REACH POST ALL TYPES OF PAGE®) {ALLTYPES OF PAGE ") ALLTYPES OF PAGE") {ALL TYPES OF PAGE") {ALL TYPES OF PAGE ")

OPPIYV® PO E

+0.15% 9.2% 7.9% 28% 30% 4.02% 7.00% 6.05% 5.02% 2.37%

SOUR G LOCOWER LANGNRY 2019 M GURS IEPRESENT AVERAG D 1OK G4 2008 MOTE: INCURI RFSEENT ARRAG S IOR AMICAD AN GE OFDETERIN TTAGES. ON MERAGE, O we SOUR G LOCOWER LANGNRY 2019 MGURES IEPRESENT AVERAGED FOK G4 2008 "NOTE FICURES RFRETNTAY IRAGES JOR A SR0AD RANGE OF CHTESENT IAG IS ON MERAGE, PAGE = we
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ﬁ Wannam Pantip # CreateaPost = [E PhotoMideo Album = [« Live Video

News Feed oee

@ Mess  Top Stories

SHORTCU v Most Recent

Photo/Video Feeling/Activity
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HTTPS:/ /WAN-NAM.COM/FACEBOOK-MESSAGE-FILTERED

Unread (99+) l
v Filtered (34)
Archived [
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https://wan-nam.com/facebook-message-filtered

3. Promotions on Pages, Groups, and Events
Pages, Groups and Events Policies

Communicating a Promotion
Overview

B ———

genetral Policies for Pages, Groups, and |m U anl-j r{dv.' ﬁ'lU 'Fﬁ "ITU STU 5U ";" ﬂS'IJD-é Hgd'a. U Iﬂ’UTC\Q 'I
vents = The ~uicial rules,

Promotions on Pages, Groups, and Aoidoulusunautimelinevoiaurdnkdonaaaliou 13u

Events ; : = £
offered (ex: regic"ation and '\btaining necessary regule‘.‘ry aoprovals).

SN ol B i fwdnualitissluuutimelineiiosauayn®

and Events
Required Crntent ‘

Pages-Specific Policies - - . . - = o ol
HSO_IC"IIZJS]U_UVU'HmellneleUIwosuénSIwU'
Emmdad Comtant on Pages « A complete relea’,” of F2ne= ok by e .~h r, trant or participant; and

Jobs on Pages Poicies Ko "ifinoululwaddiiosaulduiny® s simnsiered oy or

avevllaicw nine o wvon e,

Events-Specific Policies
Administration of a Promotion

Promotions may be administered on Pages, Groups, Events, or within apps on Facebook
Personal Timelines and friend connections must not be used to administer promotions (ex:
“share on your Timeline to enter” or “share on your friend's Timeline to get additional entries”,
and "tag your friends in this post to enter” are not permitted).

Assisting Promotions

Facebook will not assist you in the administration of your promotion, and you agree that if you
use our service to administer your promotion, you do so at your own risk.
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https://www.facebook.com/policies/pages_groups_events/

INSTAGRAM AUDIENCE OVERVIEW —

BASED ON INSTAGR AM'S TOTAL ADDRESSABLE ADVERTISING AUDIENCE

NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
INSTAGRAM REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE TS AD AUDIENCE
CAN BEREACHED WITH BE REACHED WITH IN INSTAG RAM THAT INSTAGRAM THAT INSTAGRAM
ADVERTS ONINSTAGRAM  ADVERTS ON INSTAGRAM ADVERTISING REACH REPORTSIS FEMAILE* REPORTS IS MALE*

O
13.00 22% 0% 62% 38%
MILLION
\ O
° SOV CR: P TACRAW EANUARY 201, NENGE ANALYAS. "MOTE: INSTAGRAWA DO MOT 2L 3¢ ADVIRTERN G AUTEEN CE DATA FOR GENDERS OTHER THAN' MALE" AN TIMALE @] Hootsuite &hl
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https://cdn.arstechnica.net/wp-content/uploads/2014/10/Android-Lollipop-Statue-Google-HQ-640x428.jpg

TWITTER AUDIENCE OVERVIEW ——

BASED ON TWATTER "S TOTAL ADDRES SABLE ADVERTISING AUDIENCE

NUMBER OF PEOPLETHAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
TWITTER REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE TS AD AUDIENCE
CAN BEREACHED WITH BE REACHED WITH IN TWITTER THAT TWITTER THAT TWITEER
ADVERTS ON TWITTER ADVERTS ON TWITTER ADVERTISING REACH REPORTS IS FEMAIE® REPORTS IS MALE*®

470 79% +1.4% 47% 53%

MILLION

we
SOURCE: TWITERFANUARY 20W  KENCE ANALYSE * MO TWITRER DOES NO TPUBLEN ADVERT ZNG AUDENCEDATAFOR CENCERS OTUR AN WALE AND 'TEMME" CENDEX 2952 Hwtsuite- m
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#10yearschallenge

THAILAND Then and NOW

GDP
Populations

Foreigner Tourists 38 (esm)

MA on ecple

9
Chinese Tourists 105

o vople

Internet Users 452
Mdilwn People MA on Ivople

— . »

Social Media Hi 5 Facebook, Instagram, Twitter, etc.

e-Comimerce Players N/A Lazada, Shopee,
LnwShop, JD Central, Tarad, etc

Source: Value of e-Commerce Survey 2561, ETDA
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