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how many google searches per day 2019

X

Q Al @& mages @ News [ Videos < Shopping i More Settings

About 9,620,000,000 results (0.72 seconds)

5.6 billion searches

1. Google receives over 63,000 searches per second
on any given day. That's the average figure of how
many people use Google a day, which translates into
at least 2 trillion searches per year, 3.8 million
searches per minute, 228 million searches per hour,
and 5.6 billion searches per day Sep 26 2018

seotribunal.com » blog » google-stats-and-facts v

63 Fascinating Google Search Statistics (Updated 2019)

© About Featured Snippets

People also ask
How many searches does Google get a day?
How many Google searches are there in 2020 per day?

How many searches does Google have?

vaww.internetiivestats.com » google-search-statistics v
Google Search Statistics - Internet Live Stats

How many searches on Google per month, per day, per second, and year? Live counter
showing estimated current searches. Historical search volume, growth

ardorseo.com > biog » how-many-google-searches-per-... v

How many searches per day on Google in 2020? | Ardor SEO

B Al a I 52 o e co e gt S i e i s o e e A R e L e

N e s e vae e
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Tools

B Feedback

Feedback

People also search for

Q

How many Google searches per day 2018

Mobile search statistics 2019

How many users does Google have 2019

Number of Google users worldwide
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I-want-to-know
moments

65%

of online consumers
look up more information
online now versus a

few years ago.2

66%

of smartphone users turn
to their phones to look up
something they saw in a
TV commercial .2

[-want-to-go
moments

2X

increase in "near me"
search interest in
the past year.*

82%

of smartphone users
use a search engine
when looking for a
local business.®

I-want-to-do
moments

91%
of smartphone users turn

to their phones for ideas
while doing a task.®

100M+

hours of “how-to” content
have been watched on
YouTube so far this year.”

Image: google.com
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I-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy.?

A

increase in mobile
conversion rates in
the past year.?
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) Oberlo Almost Half of Products

Search Begins on Google

e ki (o)
of product searches
V\. begin on Google.
(Jumpshot, 2018)
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vias Il el sifalu 2562 §  Search

Q Al @& Images [ Videos @ News [&Maps i More Settings  Tools

About 1,820,000 results (0.57 seconds)

yfmdlu siaaadu | Buiog 14,3890 20il | tourtook.co
www.tourtook.co/aaaviaseiijwsiagniiias v

15AnRassuarsILINNISE stanan iadiale ielunazarolsuina Tusiaitarae. Fa0areInaann 24
4 Tuo AuTdsTududuil Susraraaiias wian Call Center udnisvniu.

o <o

sty ganlnie anse | TUsIWIn aa 20 - 60% | unithaitravel.com
www.unithaitravel.com/ v 02 632 6882

saviasaiuludu siaanias iassanlnla 2562 annse Moduaa anuaas. TustWlusd fiase iviclim
s193a JNTO 5 fldfau 3atan. @auamnivlai 24 . Tusanaa 20 - 60% daravme: Tatdo, Taanay, m
moni, ganlnla, wu'la, tinls, Walang, Tafiuri, ulae, 851 iaz.

Line ID: @unithaitrip - iaau Facebook uadtsy

videdilu TusTudu 2562 | 3usiu 14,888 aavaniuil | alavitiadving
www.hilighlworldlour.com/méfijﬂulﬂmqn v
W4 Taufien Taznal san'lnia 1a4 3l syaritasaadu walds diu! Sudansildrudr Faduun aou

auulsanauavinu adidua. swiamessruviaaviod. 99% Ussvinlailddus.
wsaanlnlae - vidsdaiduly'bitdduud - vasTaanna - asTafen

2019 unatnavis W lwidilu 2562 / 2019Tan nmnantnanaay
www.etravelway.com/ ¥
Tdsunsunias tigawonsuih Auuwamanainnate sta1laula. inaudanvisd leanasianmnnan.

RIGEBRITNET A+ AILATAILU AUSELVA - LWALNANISAWUSIINA * WWALAINISSaaNS 0]

W vty 2562 / 2019 uwatnavind I lwidiilu ... - eTravelWay.com
https://www.etravelway.com/pkgholiday-tour-fire-japan-9th.asp v Translate this page

W I lwsiniilu 2562 / 2019 ludawsaTusTuduviisaosinAuinii Last-minute Deal wia dauvigaving
1utag $u3a96u tumenseduda syangninann siulalldu ...

PPC / SEM

SEO
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= Google

st lwil ellilu 2562 X B

AL IMAGES IDEOS NEWS  MAPS

Ad - www.tourtook.co/aasisaitu/margnitae

wisivienditu syaasau | Guioo 14,389...

daassuarnuTiEd nagn adiald Moluua...

Ad - www hilightworidtour.comAédidwTusTusiu

TsTugu vidseiilu 2562 | siaGueuties ..

W4 Taifen Taznm sanlnia a4 3asiasiui nan
Wiangaau 1atds sl Sudanfildrud Faduun )

wigaalnla  Wslaznd  WisTainn  Wsdl P P‘ / S E M

%, Call 02379 1933

Ad - www.etravelway.com/ s lwi

unasis s I lwitvadda | wusian...

unassuTus Il dwanaatninaiu W@anllém
1an lunmgnindaitia. SdnnoauazaINATY
Ad - www.unithaitravel.comh i lwi/aan1nla

wsditlu gan’lnla 2nnsy | WsWlwi as 2...

muiddhiluludu nagnnad wisanlnla 2562 ...

wiuqaven il Line ID: @unithaitrip
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¢/léive Google U 2019 agfiuszanas USS 135,000,000,000

Advertising revenue of Google from 2001 to 2019 (in billion U.S. dollars)

150

134.81
125
100

75

50

Advertising revenue in billion U.S. dollars

25

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Sources Addttional Information:
Google; Alphabet Worldwide; Google; 2001 to 2019
© Statista 2020
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2 statcounter
GlobalStats

Google Yahoo! bing

99.23% 0.5% 021%

DuckDuckGo Baidu

0.02% 0.02% 0.01%

Search Engine Market Share in Thailand - May 2019
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o LWNANAYNN (Leads)
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Make Your Day

Real People. Real Videos.
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Push vs Pull Marketing

PUSH: puLL.:
| HAVE THE BEST MADE | KNOW THATS WHY M

TIRES AT THE BEST PRICES HERE. , | FOUND YoV
ON THE (NT‘E.ET
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DIRECT
RESPONSE . ADVERTISING

VS
IN ONLINE MARKETING
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Right Message, to the Right Person at the Right Time

©

(and at the right price)
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| “Half the money 1

: spend on advertising is
wasted, the trouble is |
- don't know which half.”

- John Wanamaker,

father of modern advertising and a
"pioneer in marketing.”
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AaYilaiwa Google

Konvertive ' Koavertive Co,, Ltd.
= 4 GoogleAds =& sem@komvertive com
Overview ~ Campaigns tom Jan1-Dec31,2019 ~ ¢ >
Recommendations ° o
- Campaigns Y  Campaign status: All enabled  ADD FILTER Q i 2 ot . ~
Campaigns s
O e  campaign Budget Status Impr Clicks cTR Cost Avg.CPC | Conversions Conv.rate  Optimization score [
Auction insights i
O e [a] THBS,600.00/day 1104919 129,369 nns THB2,34481320 THB18.13 9,166.00 7.31% 81.3%
» Ad groups |
THI A 4,31 % THB616,4( THB17.9¢ AT 747%
ks & exaicns O e [a] B560.00/day 380,066 34313 9.03 8616,408.28 817.96 2478.00
» Landing pages Oe Q] THBS60.00/day 281355 35293 1258% THB587.210.55 THB16.64 234200 692% 784%
kL ieymonts O e [a] THB3,360.00/day 372191 28312 65 THBS77,819.61 THE2377 223500 9.32%
» Audiences
Brand Keywords Budget . . . .
D O e [a] TH5,000.00/cay Eligible (Limited) 102266 12635 1236% THB379.257.61 THB30.02 1,757.00 14.04%
» Demographics Brand Ke
ywords Budget o - . e . . -~
O e B THB5,000.00/d8y Eligible (Limited) 64535 11,762 18.23% THB299,790.89 THB25.49 171200 14.69% 2%
» Placements
O e B THB1,120.00/day 296,203 2529 8.54% THB420,793.41 THB16.63 1,646.00 6.58% 812%
» Settings
O e [a] THBS60.00/day 104,847 19,640 1873% THB282.180.02 THB1437 1,159.00 6.05% 80.8%
+ More
O e [a] THB1,120.00/day 88001 13383 1521% THB167.370.73 THB1251 763.00 570% 69.2%
O e B THB1,680.00/day 151751 11,758 775% THB210,660.74 THB17.92 730.00 621% 752
Total: All enabled campaigns 2947134 37761 1078% THB5£86,305.04 THB18.52 23,988.00 7.74% -

v Total Account @ THB19,560.00/d3y 3301715 362,502 10.85% THB6,525,729.38 THB18.0Q 7.46% -

1-100f10

Repor eal-time. Time zone for all dates and times: (GMT+07.00) Indochina Time. Leam more
Some inventory may be provided through third party intermediaries.
You'l see Media Rating Council (MRC) noted in the column header's hover text for accredited metrics.

B ©2020 Google

Y konvertive Google Ads Guidebook
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Search Network Display Network

e
The Teal Blog ._-_.

= —
= ks

= &P ,

f""'—: g

YouTube
Blogger

Search Partners

YouTube
Amazon

Google Finance
AdSense Publisher Sites
DoubleClick Publisher Sites

Y konvertive Image: www.lyfemarketing.com Google Ads Guidebook



aalrsy RUTT

EMILINE

5 sUnuuveslaiwai Google

1. Search

2. Display
3. Shopping
4. Video

5. App
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Google

. -
szAusaouatu 1

QL Al (B Images B News [ Videos Q@ Maps § More Settings

About 12,800,000 results (0.51 seconds)

{=
Jo)

Tools

Ad - www directasia co thilssAusagusisend v 02 767 7777

dsgAusatu 1 nananaa | Laaganil InaaEIuaI9iuni

sziusatiul Aduaian iavauin 0% 10 916 unadsiwunuidel idadoan
Insurance coverage: 30 Minute to Accident, 0% Installment 10 Months, 24 Hour Towing Service.

Ad - www.frank.co.th/ «

UsyAusanudzul dnan | Maulfiaadauay 1,000u | frank.co.th
lszAusaausmiul auad souly daudios 000w/a M Frank dszAusaausnaula Sedwasa
supnnduasaaviud. iansusssl duat. Usei b agommlseAusa. Hau0% Gy 730 . B
vEsnldswinedan. dadio aalu 1w

Ad - www roojal comidszAusndiut/Slananaay v

BaudausadsyAusaaud | slaAuas vintfisudacsaza

113 ilszAusaaavlad Wasair iy Wiuseiui neuazaudursasinan. dssAuaiugay
w12 fiau. desduziu 1 nendviae. danfuanuduesasld. dadolssdu. 12-month
warranty aaganiinfudiduiu Financing Available

Ad - WWW.EaSyCOmpa[E.CO.‘hl' v
UszAusatiu 1 iEeidorau | 1fedia el analu 103

F% %4 Rating for easycompare.co.th: 4.7 - 442 reviews
EasyCompare UssAusaaussu 1 Fasie whouiauayldinsluingo aasdalawi

Google Ads Guidebook
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2. Display

Eavnuuuu

HOME usyning usgndious:tna LASUYIAD wudAanIsavnu
qnnar"il.hauto tnAtutlad Us:3amaas ABOUT US CAREER Q
May 24, 2019 -
WO {vi o
1Buldu Mnibovfaul § BanauwdadduHoiolde The All-in-one
Conversion Optimization

Platform

TRY FOR 30 DAYS

fate 425 (5| CROWD

AuKIUNADIULAY

SEARCH

20 unadlwdrga

%

| 1BUDU 9NLWpfioul § BanauwdadsuHvloLEe |

1Buiau niasiaul § Sanouwaddwivieidy / Tay amuunu

LUCKIN COFFEE #1183 STARBUCKS ‘ludu
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3. Shopping

Go g|e fadasulmi $ Q

All Images Videos News Maps More Settings Tools

T FER TR TR i e

See fladiasului Sponsored

A+ 2018 (T OnePlus 7 Pro HUAWEI P30 Viva V15 Samsung Galaxy
ada) RAM... 6GB126GB... Lite (128GB &... 6GB128GB ua... 59 B4gb (1ATaq..
THB 3,550.00 THB 24,997.00 THB 9,990.00 THB 9,999.00 THB 13,100.00

Lazada Thailand JD CENTRAL Powerbuy Online JD CENTRAL Lazada Thailand

fiafia suluidas audause | Samsung Galaxy vatasusiaiiau
www.samsung.com/ v

fadandasmn dotaluduanias Ml wauuimswaanseie uas Galaxy Gift. dadauwuade. dadadu
. fiadamimaing. dadacrafiang

flafiasan 10,001-20,000 - Smartphone Galaxy $10 - flafiaswaiuinnin 20,000

 uwaiug - 19 locations nearby
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4. YouTube

You (D

Before videos

Bring Your Business to Life on YouTube

advertise - ¥ vdoos
° ClickZ YouTube Webcast: Marketing
m Subecrte with Video

e P

rueView Video Ads: Only Pay Whnen
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< hotel reservations < sports games

Apps - Apps

Booking. com Hotel Reservations
Baaking.cem

Over 610,000 hatels 1o baok

e

Best Stay (
Warld Traveler E )

L 8 2 8 - 2015

Popular Results

Top Eleven Be © i Pro Foatball 3
Hotels Warld a Soccer
Travel Blast wkkkd  FREL Fkkwd  FRCE  dekdwd
ok e ok

Track & Field
Get a Room
Hoetel Land
ek ek

Hatel Anywhere
Araund the Warld
vk

Track Stars~ § World : Going for Gold §
Charmpion
Travel the World Wkkkd  FREE *kkwd  FREE *kkwd  FREE
Globetratter, Inc_

ok e e
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TuuniSauil

o laiwaun Google Search ¥i91uaeels?
e 35N153NOUAUVBI AW Google (Ad Rank)

o ANMUAIAYVBIALLUUAMAIN (Quality Score)
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U “lanve9 Search Marketing”

Advertiser
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il WUUN15YINUYeslawa Google Search

1. \RONANAUNT 2. Tannulauwan 3. lenninUanenia
(Keywords) (Ad Texts) (Landing Pages)
\Fondaduasriisl Feuternulawani Asdlugamtidanemaii
ANNEITBIIUTIAIVDIANM uaule daou waziveny \WedasiudAum uazyae
nnszaulvifpdule wu ¥e ilAansdnaula

1ag, 9, ANZLUYU 118
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A1IRLLIYadlaYa (Ads Rank)

Vsl bl dijilu 2562 &  search

Q Al & Images [J Videos @ News [ Maps i More Settings  Tools

About 1,820,000 results (0.57 seconds)

Wity saaadu | Buios 14,3891 m 2vil | tourtook.co
www.tourtook.co/aasvisafilu/siangniitay v

IARassuarsILSINNISEH s1nan iadiald iolunardolsuna Tusiaiasan. 3asarainaaan 24
4hTue AuTulsTuduiuil Susiaaaitae wsau Call Center udnisnniu.

Wasdiilu ganlnTa annsy | Tus1Wlwmi aa 20 - 60% | unithaitravel.com
www.unithaitravel.com/ v 02 632 6882

smviasaiduludu siaannas iasoannla 2562 annse Woduaa anunas. Tus Tl fiase Tivio ity
s9%a JNTO 5 flefau 3a0tas. @auanmiolad 24 uu. Tusanaa 20 - 60% Yaranie: Tawfed, Taanmy, m
moni, ganlnle, wi'lae, tiole, Walany, Taiui, nlady, gsiaiae.

Line ID: @unithaitrip - éiaau Facebook uadisy

videdilu TusTudu 2562 | 3usiu 14,888 aanasiuil | 1alaviviadving
www.hilightworldtour.com/vhsdiilu/siagn v

W4 Taufion Taznnn aanlnia a1 s iuil staviiasaady tialils diu! Fudanfildrudr Faduun aou
aoulssnauavinu adaual. swiamessruviaaviod. 99% Usevinlailldus.

wisaaalnla - rsdilulubinddoud - visTaana - idsTadion

2019 uwatnavind W lwidiilu 2562 / 20191a8 dnsnantnanaan
www.etravelway.com/ ¥

Tsunsusias wisaensuih Auuwananainuaig i laula. aaudaniis lannsiamnnan.
dadaofiululsang - @edaoiiu drolsuna - twanasa0lsuna - unanamsEad s

W nsiedtlu 2562 / 2019 uwatnavias W lwidiiu ... - eTravelWay.com
https://www.etravelway.com/pkgholiday-tour-fire-japan-9th.asp v Translate this page

W I ity 2562 / 2019 ludawsaTusTuduvitsiausinduinia Last-minute Deal wia dauvigaving
1iuiag $uangeiu uenstduda simgninann siulalddu ...
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Google
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_ CPC . QUALITY
AD RANK = pipy X "QCORE

The best comb
CPC Bid x Quality Score
gets the best p

Y konvertive Google Ads Guidebook
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ANNFAYVBIAZHUUANATIN (Quality Score)
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JadudrdnlunisAiunu “Azuuurunin (Quality Score)”

@EDEBDEEE

EXPECTED LANDING PAGE QUALITY
CTR RELEVANCE RELEVANCE SCORE

Y konvertive Image: klientboost.com Google Ads Guidebook
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EMILINE

ALUUAMNIN (Quality Score)

o 9-10 (Ridun)
o 7-8(R)

o 56Nl

o 3-4(lif)

o 1-2(zanug)

Y konvertive Google Ads Guidebook
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ZHUUAMAN (Quality Score)” ﬁmmnwi'ﬂ,s
= v
23l

“muwumaﬂan (CPO)” vmnaammmuu
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=3 v 1 1
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a98nnN15911ewaun Google Search
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www rmuiacih ERSTIIEERITE

EMILINE

by OSMEP,

Tuuniseun

o lassas1evastadlavan Google (Account Structure)
o nsasuAuUlaYaIN Google

o n159ANgUlAwM Ad Group

o ANUAIAVDINISIADN Keywords

o MSWruIaAUlAEA (Text Ads)

o druvyglawan (Ad Extensions)

o @3l Yluwa Google Ads YaIAN

Y konvertive Google Ads Guidebook
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1As9a31998UyTBlauwa Google Ads
(Account Structure)

Y konvertive
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www rmuiacih ERSTIIEERITE

EMILINE

by OSMEP,

1As9a31998UTlauwa Google Ads

Campaign 1 Campaign 2

Ad Group 1a Ad Group 1b Ad Group 2a Ad Group 2b

Ad A Ad A
Ad B Ad B

Y konvertive Google Ads Guidebook
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N158379uANLUGY Google Ads LUUQNIG
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EMILINE

by OSMEP,

AugdmMIUIsuA

o 15U9INNTSABUILUU Search 98191A8INDU
o lAWAUIUUU Search A9 N1SMAVAUDIAINADINIS (Demand Fulfilment)

o dulawaniuu Display, YouTube A® N158519A2IUAB9N1S (Demand Generation)

Y konvertive Google Ads Guidebook
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EMILINE

N15A3A1 (Settings) TuszAuvesuauUsy

1. %mmmﬂzg 5. N1

2. Network (Search #5@ Display) 6. qUuUsTU
3. YA 7. Bidding

4. amu‘ﬁl 8. Ad Extensions

Y konvertive Google Ads Guidebook
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Targeting o sbences
oA
® v
o
o
®
o
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nsdnngulaiwan Ad Group illusailau
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EMILINE

by OSMEP,

nsdnngulawan Ad Group illuszideu

4 [ 1

= 1 v = o
o linlwidinezwaranssgaiiududiulvg)

v

L% U

e VINMsUUINGUVBY Keywords Triuenaanainfulidaau
o Kot » &l o1
o Tnednan “donrulawan” NRaTeu

o B3uU1 Keywords sanillungudes ¢ launnwinlus 8d N

Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP,

f9819 “uANtls - 59un”

e Ad Group 1 - UaArulawan “50amIRYe”
o Keywords - 599915v"¢

e Ad Group 2 - Yoaulavan “saagnes”
o Keywords - 599H{VEN

e AdGroup 3 - 9aaulawan “saananilu”

o Keywords - S8a91161u

V, 14 I [ 1
o igna1n “dominulawan” Wunan laily Keywords!

Y konvertive Google Ads Guidebook
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EMILINE

A5M9A1 (Settings) TuseAuwae Ad Group

1. FoAd Group
2. Default Bid

3. AYsA

Y konvertive Google Ads Guidebook
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aairy $RUTT

Q Select campaign settings e Set up ad groups e Create ads o Confirmation

r . "
Set up ad groups Daily estimates
Ad group type () :  Standard « Estimates are based on your keywords and
daily budget
An ad group contains one or more ads and a set of related keywords. For best results, try to focus all the ads and keywords in an ad group on one product or service.

Ad group name Get keyword ideas

Ad group 1

G2 www.konvertive.com
pefautie © E] Enter your product or service
THB

Keywords (by relevance)
Enter or paste your keywords, one word or phrase per line

1w vas aaulay

Vi 1w vao aav'lad

+ o+ +

38 vu w29 aaulad

4+ msmnsasaalai

ADD ALL IDEAS

Match types help control which searches can trigger your ads

keyword = Broad match ‘keyword" = Phrase match [keyword] = Exact match Learn more

@ NEw AD GROUP v

SAVE AND CONTINUE o7 6

® 2020 Google

Y konvertive Google Ads Guidebook
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AudIAYYaINISIaan Keywords
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www rmuiacih ERSTIIEERITE

EMILINE

by OSMEP,

Keywords Aawilananveenisyinlawen Google Search

e Google Wumilaunszanawianaiusaldluniserula wenaslazludinininenisle
v o & o a o Y o v v v Y o %Y %
o WUNNVBIANNABAITUIRINININANAIRIAUNIUAZABINTS waNLAUB IRAUNINLAT

14
=

v Y 2 = <@ 4
o d1Aaiudnluisasvanisiaen Keywords Asnagsusluinudil

Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP,

UsstAnva9 Keywords

1. w¥aya (Informational) - naasaw3Y, Lsausuiiu

1
=

2. 1@15A1 (Commercial) - $371aluly, iphone 11 %58 samsung s20, lalnusiArgniign

3. ¥I1519ms (Transactional) - ¥8naa4 canon, 994159454 novotel, AaUseAuYTY 1 A58

4. wusuaauled (Navigational) - lazada, lazada.com, agoda, agoda.com

Y konvertive Google Ads Guidebook
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EMILINE

U WUUNTIN191UY84 Keywords (Match Type)

1. WUUNI (Broad) - keyword (A1 Default)
2. faunlunuunie (Modified Broad) - +keyword
3. WUUIA (Phrase) - “keyword”

4. WUUATININA (Exact) - [keyword]

Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP,

1. LUUN (Broad)

o AGIAL (Default) 7i Google Uaaglninaly

1Y v

o sziagrem(ld) Ty Google lnaninalaiiaa!

U

o uuzililtianigdusuyin Keyword Research

Y v
o  IDWVHYY
o FOWHYIWIIAIGN
o  FoUIANENY

< v 1 14
O Lﬂﬂ%‘mﬂ%auiaﬁlmq
Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP,

2. saunluuuni1e (Modified Broad)

o Uaanie (lasulavanvenn) 1nnin1slguuuning (Broad)

¥4

o dnanwalilld Aa +keyword

L4 L4
o +3DAN +5UY
o SRWNHYILIIAIGN
o  FoIWNNeADIYNY

o HYIWVITDIN

Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP,

3. wuU9a (Phrase)

e AIAUNINLAUVNINAIT Modified Broad

o dnyanwaliild Aa “keyword”

1
L= 1

UNIADUE) AonRUUIaRaNIY

“ g ”
° FAIN F‘J,'U'l ]

v v g i
o  sRwNKYIeTenlu

%4

o SIUVIYITDUNEYY

o Feseawigyiweoulau
Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP.

4. WUUNSIN9vium (Exact)

Uaansusasulszunaunign

o dnyanwaliild Ao [keyword]

o [s0Wingye]
o SRWNKYY
o [5uUv¥Im] *New Update*

o SUYI
Y konvertive Google Ads Guidebook
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CRUIHE .

by OSMEP.

9135ALB9au (Negative Keywords)

o ilonn “lidesnis” Tauiulawanvesn

¥4

o dnyanwalilly As -keyword

e -57AN
o sawilusAgn
o sRUNlugisIAIgn

Y & é" d'vl
O FAIUNUANIIAYNTDN LN

Y konvertive Google Ads Guidebook
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EMILINE

Search Keywords #141U Search Terms €4197

ad

o Search Keywords - A8LASAT aﬂawﬂﬂiuswu aisuvinnnsTawan

o Search Terms - A161149¢) NAULTANNAUNT HAIRENTLNBVIAN

Y konvertive Google Ads Guidebook



All campai 3
4 Google Ads | oufuine

Q m 2

samcy  mPoRTS OO

1 142.619-0701
© A oetvegomaicon K

Ovarview @ Enabled Status: Campaign paused Type:Standard  More details

Recommendations SEARCH KEYWORDS NEGATIVE KEYWORDS SEARCH TERMS AUCTION INSIGHTS

Ads & extensions Add Keywords

Toang peacs To build a list of relevant keywords, add ideas below. Keywords can trigger your ad to show when people search for related terms. Learn mare about choosing effective keywords
i

Alltime Feb26,2019 = Mar 26,2020

Enter o paste you o phrase per line .
k
Keywords Get keyword ideas
Audiences
Enter your p ce
Demographics 2 o
Keywords (by relevance)
Settings
+
Devices
+
D Change history
<+ sawhdh Tyt
+ .
+ 1o
-+ u gfane
+
Match types help control which searches can trigger your ads
keyword = Broad match “keyword" = Phrase match [keyword] = Exact match ADD ALL IDEAS
Learn more
[
O e Keyword Status Policy details Final URL Impr. CTR Cost b Clicks Avg. CPC
O e iy Campaign pa Eligile - 0 - THED.00 0 -
Tatal- All btk ramauad [ n - THEN NN n =
— - )
Y konvertive Google Ads Guidebook
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ASIUEUTIANULNWMN (Text Ads)

Y konvertive
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EMILINE

by OSMEP,

wann1swguTenIulawan iuaule

(Y daga <« ! 9
o uanMsVasluvANNANAS AgaANaUlaINnguU N LY
a v @Y A 1w 1 a}VI’ 19
o Tuvazifvaiuidensensensaifunguaun bilyilmungeen

1% 1 % dl 174 v A ¢ (4 Adl
° L"U’ﬂf\l\ﬂ‘c’l VAU LS LNYIVBINUAYLIFANAUNT

o famidium Auesnaziulavauuuli?

Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP,

dquusznaunian 3 duve9T9A U aYa

1. 9 (Headline)
a. Headline 1 (30 Characters)
b. Headline 2 (30 Characters)
c. Headline 3 (30 Characters)
2. A195u18 (Description)
a. Description 1 (90 Characters)
b. Description 2 (90 Characters)
3. URL fiuans (URL)
a. Display Path 1 (15 Characters)
b. Display Path 2 (15 Characters)

Y konvertive Google Ads Guidebook
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www muriac 1h ERCTRTERTTE

EMILINE

by OSMEP

Auuzinlun1sasvonu v iU Zansan

=l

AAGISALUEINVDNIITD (Headline)

o mﬂﬁa%’atauaﬁﬁ (ﬁaqnﬁqzﬂﬁmﬁ) wiu TUsTudy, Seiduafiias, d1uan 9@

o wiudaUszlevil (Benefits) unnnitAaanys (Features)

o léfiuansiia “arsuniuazauidn (Emotion)”

o TdussloaUnnsvne (Call-To-Action) Tudauves Description Ly %a%fuﬁ, 04L8Y, AANDLIT 18
o TdAgi33aludauve Display Path 1 iead1eanuaudn

o denulufintinduled (Final URL) Atiisndesiudilawan (Lildudusneagnaien)

o Woudoanuluvaniiuandrsoinguds

o imuulsuislunislawaives Google

Y konvertive Google Ads Guidebook
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1 A ¥ ¥ 1 74 QU
9gi18u! d519vannulavaeg1leedn 3 uwuu
INaNNINAEaU YaRdfyuInAy
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dl ‘=I YY1 v
iNenAnezlAs demulavanlwuvesn?
Aengu “Wmuneily” Wdannauled
wannaneudugnitvesna
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Y konvertive

Q Select campaign settings Q Set up ad groups

9 Create ads o Confirmation

Create ads

For each ad group, we recommend you create at least three ads that closely relate to the theme of your keywords.

Ad group: saswieang Keywords: sasvivdang
5200
Text ads Responsive search ads
IN PROGRESS PENDING PENDING
New text ad Tof2previews < >
Final URL
www.konvertive.com A @ Mobile
o}

Headline 1 9}

0/30 . .

Headline 1 | Headline 2 ]

Headline 2 @ www.konvertive.com

0/30 Description 1
Headline 3 (O]

0/30  Yourad might not always include all your text. Some shortening may also occur in some formats. You can make
Display path @ sure certain text appears in your ad. Learn more
www.konvertive.com / Path 1 /Path2

0/15 0/15

Description 1 @

0/90
Description 2 @

0/90

v Ad URL options

DONE AND CREATE NEXTAD  CANCEL

SAVE AND CONTINUE EeN\[¢:8

© 2020 Google

aairy $RUTT

WA LTI

Google Ads Guidebook
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dquvgelawan (Ad Extensions)
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EMILINE

druveelavan 10 wuu

o druvyrglunasen (Sitelink) Wosulanialunisvie (Lead Form)

o duvsnglalan (Callout) o dAuVHIBANIUNAIVIAINU (Affiliate

e d@uv18n15Ing (Call) location)

. o 2 a o @2uvy1831A1 (Price)
o ANUVYYVIYALWULAU (Structured
Snippets) o @ruvzauay (App)

o AUVYIYANTUNAY (Location) o @druvsnaluslutu (Promotion)

Y konvertive Google Ads Guidebook
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EMILINE

by OSMEP.

dauvenalawain Google Search NAal “Aasly”

1. druverelunasn (Sitelink)
2.  dauvwrelalad (Callout)
3. ddauve18n15ns (Call)

4. d@ruvsredantunsg (Location)

Y konvertive Google Ads Guidebook
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EMILINE

Sitelink

Electrical Lawn & Garden

Paint Plumbing

Sitelink extension
Link directly to specific pages of your website, like store hours, products, or contact
forms. When someone clicks or taps on your links, they skip right to the information

they need.
CREATE SITELINK EXTENSION

Y konvertive Google Ads Guidebook



EMILINE

by OSMEP,

Callout

aay &

RUT

www rmuiacih ERSTIIEERITE

Y konvertive

Free delivery. 24/7 hours. Membership deals.

Callout extension

Highlight and promote special offers, like free
shipping, seasonal sales, or 24-hour customer
service by adding callouts.

CREATE CALLOUT EXTENSION

Google Ads Guidebook



EMILINE

by OSMEP,

aany éRI T

www rmuiacih ERSTIIEERITE

Y konvertive

%, Call(415) 7358888

Call extension

Malke it easy for people to reach your business

directly by adding a phone number to your ads.

CREATE CALL EXTENSION

Google Ads Guidebook
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www rmuiacih ERSTIIEERITE

EMILINE

by OSMEP

Location

Amherst Ilce Cream Parlour - Artisan Soft Serve
www.example com

Pistachio and Brown Butter Raisin On Tap. Fresh Baked Cookies.
? 100 Dardanelles Bd, Amherst MA

Y konvertive Google Ads Guidebook
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www rmuiacih ERSTIIEERITE

EMILINE

by OSMEP,

A198191WINA

Ad - www.agoda.com/ ¥

159154 1u T2 v & 1% a1 | NWATIATILAE angaden 80%

Faenindraq iflesssudiay dzain wanANaa MdmAaTna. 3aeiinsafide 330
354, 537359 100% Uaaadalunisiisudy. 3add18uarsiatsy. a3 63.000 diasvihian. ddan
IAINE. aadddan 80% T1Aitar. SulssAuTieanan.

1uWneInaINA Fa9maauil LN
wiaTsousu? aastnudnadruduan Agoda.com suilszAusanfifiaa

I YNTALINE wazaug HInINe adLad adwatAvWasinsIRIan

Y konvertive Google Ads Guidebook
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#5190y Awain Google Ads
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LU

www rmutlac.th e

25115831908 Google Ads

Module 2 - How to Setup Google Ads Account ¥ &
File Edit View Insert Format Tools Add-ons Help

o AP 100% ~

All changes saved in Drive

- o BN O
Normaltext ~  Arial ~ 10 - B I U i’. oMW = =E=E= I E~vEEE X 2 Editing - A
38n19a9191eyd Google Ads
1. ilgei Google agfauudy 1zu Gmail .
2. i hitps:/fads.google.com/home/ uarndnasolly “Gutag”

Gocgle Ads p— —

Google
ALNEAFTAAGIE

Google Ads

uanshyneanmuingsiutuAnly Google
Search uas Maps TvusauiavuBENS i3y SHjaAn
R

Amaaausuy

-

vinmsaansurilauiszuusiolad Google uasant (Gmail)

Y konvertive

Google Ads Guidebook
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Reports, Analyze, and Optimize

Y konvertive
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EMILINE

by OSMEP.

Tuuniseun

o NISIANALAW

e AuzlunsUsuuRlavanliavy

Y konvertive Google Ads Guidebook
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EMILINE

Wnanelunislavan

1
=)

(Y4 (3

1. LNHATSIUIVDILLUTUA (Brand Awareness)

D

o

2. INNITUIUYDIAULYT L%le“liﬁ (Traffics)

D

o

3. NIUIUYVDIADULIDTTU (Conversions)

4. WNIMUIUVDI9AVY (Sales)

Y konvertive Google Ads Guidebook
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L A—

NNTT5USUDILUTUA (Brand Awareness)

e Search Impression Share

Kom 3, L1d. > : ‘\ ! 416537-3718 Koavertive Co,, Ltd
4 Google AdS | TecWork #1 2158839954 ~ All campaigns Q _!;Im Tousa 9 A sem@konvertive com
SO sETTINGS
© None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. LEARN MORE E
Overview FS Campaigns Lastmonth Jun1-30,2020 ~ ¢ >
— Fa .
commendancos ° Y Campaign status: All, impr. >0 View all ADD FILTER Q = m o ¢ v
= Campaigns
Search J§ Searchliost Searchlost Campaign Optimization
i - O e Campaign Budget Status ¥ Impr. Clicks CTR Cost Avg. CPC impe. share 1S(rank) IS (budget) type ore Bid strategy
Auction insights O o [ HeathaBeauty-Twitter THB100.00/day Pause 259 THB2148.06  THBS.29 <10% 2963%  Search o=
» Ad groups Total: Fittered campaigns @ 6,039 259 429% THB2,148.06 THB8 29 <10% 67.92% 29.63% -
» Ads & extensions v Total: Account @ THB0.00/day 6,039 259 429% THB2,148.06 THB8.29 <10% 67.92% 29.63% -
* Landing pages ——
* Keywords
D * Audiences
» Demographics
* Settings
— Less

* Locations



aali> 4RWUTT
@ ﬁ o4 @

CRIIME] - v o

iNNTIUYRL Ul (Traffics)

e Clicks = Impressions X CTR

Kom 3, L1d. > : ‘\ ! 416537-3718 Koavertive Co,, Ltd
4 Google AdS | TecWork #1 2158839954 ~ All campaigns Q _!;Im Tousa 9 A sem@konvertive com
SO sETTINGS
© None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. LEARN MORE E
Overview FS Campaigns Lastmonth Jun1-30,2020 ~ ¢ >
— Fa .
commendancos ° Y Campaign status: All, impr. >0 View all ADD FILTER Q = m o ¢ v
= Campaigns
Search  Searchlost Searchlost Campaign Optimization
i - O e Campaign Budget Status ¥ Impr. Clicks CTR Cost Avg. CPC impe. share 1S(rank) IS (budget) type ore Bid strategy
Auction insights O o [ HeathaBeauty-Twitter THB100.00/day Pause 259 THB2148.06  THBS.29 <10% 2963%  Search o=
» Ad groups Total: Fittered campaigns @ 6,039 259 429% THB2,148.06 THB8 29 <10% 67.92% 29.63% -
» Ads & extensions v Total: Account @ THB0.00/day 6,039 259 429% THB2,148.06 THB8.29 <10% 67.92% 29.63% -
* Landing pages ——
* Keywords
D * Audiences
» Demographics
* Settings
— Less

* Locations
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EMILINE

LNNFIUIUYBIABULIDITU (Conversions)

e Conversions = Clicks x Conversion Rate

e Clicks

e Conversion Rate

Y konvertive Google Ads Guidebook



Google Ads g All campaigns

sem@konvertive.com

Q “ * e ‘5 416-537-3718 Koavertive Co, Ltd.
SARCH  REPORTS o

TOOLS &
ETTNGS

Overview 3 Campaigns Lastmonth Jun1-30,2020 ~ ¢ >
ra :
Sacousniancations e Y Campaign status: All enabled ADD FILTER Q @ & oo ¥
aAi- &) e DOWNLCAD TXFAND w0
~ Campaigns
Conversion:

Search  Searchlost  Search lost Bid strategy Optimization
aalone ~ D @ Campaign Impr. Clicks CTR Cost Avg. CPC Conversions Conv. rate J Cost/conv. impr. share 1S (rank) IS (budget) (fnugdee’: type score
Auction insights 0O e Q] 13381 1688 1261% THB26,83445  THB1590 97.67 6.32% THB255.21 28.66% 11.55% 59.79% 97.67 Target CPA 76.4%

A geoups Oe B 120623 18316 15.18% THB38508400  THB21.02 148675 8.61% THB246.21 66.32% 33.68% 000% 148675 TargetCPA
» Ads & extensions
O e Q] 6,047 1,199 19.83% THB17,963.66  THB1498 71.50 6.27% THB241.87 27.33% 9.91% 62.76% 71.50 Target CPA 81.7%
» Landing pages
18985 1779 9.37% THB2537261  THB1426 97.83 6.17% THB237.43 <10% 10.02% 88.79% 97.83  Target CPA 64.4%
[ ]
» Keywords
> Ailicnces O e Q] 19,943 1747 876% THB27,165.65  THB15.55 17.33 7.29% THB214.90 25.98% 6.81% 67.20% 117.33  Target CPA 60.7%
D » Demographics O e Q] 1812 835 7.07% THB21,40302  THB25.63 107.00 13.49% THB189.93 <10% 810% 84.32% 107.00  Target CPA 58.7%
» Placements
O e Q] 12,605 1,39 11.07% THB29,88534  THB21.41 188.33 14.07% THB152.12 93.98% 6.02% 0.00% 188.33  Target CPA 91.2%
» Settings
O e Q] 2865 932 32.53% THB18,07294  THB19.39 178.42 20.00% THBY6.67 78.37% 2163% 0.00% 17842  Target CPA 91.2%
— Lless
Total: All enabled campaigns 206,261 27892 13.52% THBS51,781.67  THB19.78 234483 8.96% THB223.02 10.02% 11.88% 78.09% 234483 -
* Topics
v Total: Account @ 228,647 30,978 13.55% THB600,337.54  THB19.38 2,525.50 873% THB224.71 <10% 12.02% 78.01% 2,525.50 =
» Locations
» Ad schedule 1-80f8
Devices

* Advanced bid ad).

Change history
Reporting is not real-time. Time zone for all dates and times: (GMT+07.00) Indochina Time. Leam more
Some inventory may be provided through third party intermediaries.
» Drafts & You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.
experiments

© 2020 Google

Y konvertive Google Ads Guidebook
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INUATUIUYDIYDAV1Y (Sales)

e Sales = Transactions x Average Order Value

e Transactions

e Average Order Value
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by OSMEP,

https://bit.ly/kvt-cro-guide

I Conversion Aaazls?

14 Google TiAsrinAuvesA191 Conversion Tidstiniu

“Geiiintunasongnilanounulavan lidroaiiunstondnins asdoainssu
vanu1e913 Insugsie nsemranilnanuey wiegnAraniiunisinadmuadninuai n1sn

sYaNgnANNE1T95EN 1 Conversion”

select the kind of conversions you want to track. Learn more

Track app installs and in Track calls from y
app actions ads or your w

sULUUN153A Conversions 4 sULUUY8INN Google Ads

du Facebook filwilsuvesdnin Conversion Vidsiinsu “asrmouiesduneinguszasn
vaslzwanaeunestuuuiuled liinansioinisnisidenyune sanvie wsenTs

oy o ) « o e B v v o & -
aniluntsiidyandus Anw lava Facebook inaniinvsyaensziugauliluduiulys
YOIAMUUAZIIIUNAY”
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by OSMEP.

All campaigns

Overview Recommendations

Recommendations

Your optimization score %™ Improve your score by following recommendations in the sections below
Campaigns
[+)
. (s] ALL RECOMMENDATIONS REPAIRS +<0.1% BIDS & BUDGETS +19% KEYWORDS & TARGETING +1.2%
) 73.5%
Ad groups

R
S TENSIONS +6.3% DISMISSED
Score for Search campaigns

Ads & extensions

Landing pages . . . (" T " (+31%) 3
° Bid more efficiently with Target CPA 1\1-111.8 ) 1 e Add audiences \\+3.‘| B)od
Keywords Get more conversions at a lower or similar Conversions Get more insightful reporting at no extra cost
o CPA with a fully automated bid strategy +3 69 K
- Recommended because have existing audiences that can be added to your

Audiences Recommended because our simulations show your +5121K Cost campaigns or ad group:
campaigns may benefit from Target CPA bidding @& Weeki

Demographics

Audiences
Target CPA uses these and other signals to automatically optimize Digital Copiers - All Pages
Seltings your bids for visitors who are more or less likely to convert Al visitors (AdWords)
Examples of top signals for your campaigns Visited BuyerZone - sitewide tag
Locations Walk-In Tubs - All Pages
(f Time: Weekdays, 8AM to 4PM and device: Desklops) + more
Ad schedule
(f Keyword: [walk in lubs]) (} Keyword: "walk in shower')
VIEW 82 RECOMMENDATIONS APPLY ALL
Devices
VIEW 67 RECOMMENDATIONS APPLY ALL
Advanced bid adj - ~ .
@ Create new ad groups from existing keywords I\+3‘.’4,/\ H
Change history e Add new keywords \i+2, a) : Show people more relevant ads by organizing your keywords by
theme
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